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TRANSPLANT TEENZ
ABOUT US

WHO WE ARE OUR PARTNERSHIP GOAL

Transplant Teenz is a 501(c)3 organization Our goal is to partner with your organization
supporting all teenagers (7th-12th-grade) in order to offer our virtual support,
impacted by the transplant experience - education, and advocacy for teens

whether they, or a family member, are a navigating the transplant experience.

transplant recipient or still waiting for a life-
saving organ or tissue transplant.

THE AUDIENGE OUR SOCIALS

According to the OPTN, in 2024 over 800 11-

17 year olds received a life saving transplant. www.transplanttz.org
Not only these, but also the household
members within 7th-12th grade is our target
audience. We are extremely inclusive of all facebook.com/transplanttz
races, religions, genders, nationalities, and
any other categorial deviances that may

A MESSAGE FROM OUR FOUNDER

Thank you for considering Transplant Teenz. This program means
so0 much to me because healing is never a journey we should face
alone. The isolation that comes from feeling like you're the only
one going through this is real, even if it's not always spoken.
Transplant Teenz creates a space where teens can feel seen,
supported, and understood no matter where they are in their
transplant journey. Everyone deserves to know they’re not alone.
We're here to partner, not complicate. We're not offering medical
advice but community, emotional resilience, and the power of
“me too.”

instagram.com/transplanttz

TikTok: @transplanttz

~Micah Clayborne, 15
Heart Transplant Recipient
2024
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Space to Heal
Power to Thrive
Prepared to Launch

Transplant Teenz supports, educates, and advocates for the teen transplant experience. After an incredible
inaugural year in 2025, we're planning for even greater impact in FY2026.

We invite your organization to include Transplant Teenz in your upcoming budget to ensure these vital
programs reach even more teens and families—continuing the momentum we’ve begun.

2025 By The Numbers
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Followers on Social Brave Bags Supply Drops ¥ Transplant Teenz
How you can make an impact. 2026 Initiatives
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Transplant Teenz shine in a one night event that
celebrate donation and legacy.
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partner with 10 additional Bite Sized Lessons that help
develop the Social, Emotional,
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organ donation while building to connect, share, and

teen leadership skills. grow with fellow

Transplant Teenz in a safe

and welcoming space.
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Our 2026 Strategic Goals Galactic Game

Night
Sponsors make fun,
interactive gaming events zoo
cOmmunity possible, allowing teens to

bond, relax, win prizes and Transplant Teenz

play games. supported
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Sustainabilty
Adovcacy -
Expand digital reach
° increase digital reach through mission inspire
Educatlan projects for education and advocacy.

FOR PARTNERSHIP INQUIRIES OR 2026 FUNDING COMMITMENTS, PLEASE CONTACT DR. BRITTANY CLAYBORNE AT
ADMIN@TRANSPLANTTZ.0RG. OR VISIT TRANSPLANTTZ.0RG/DONATE



Space to Heal
Power to Thrive

2025
Prepared to Launch Report

We currently support

60+ 2220+

Transplant Teenz States

“THIS IS THE FIRST TIME THAT HE'S SMILED SINCE TRANSPLANT. KNOWING HE HAS OTHERS THAT UNDERSTAND THIS
JOURNEY AND ARE WILLING TO SEE HIM AS MORE THAN HIS MEDICAL CONDITION IS LIFE CHANGING FOR OUR WHOLE
FAMILY.” ~KYLER K. DAD OF MALAKI, HEART RECIPIENT

“S0 COOL TO GET ALL OF THE THINGS FROM TRANSPLANT TEENZ. AND THE APP IS COOL CAUSE IT FEELS LIKE IT
REALLY IS A SPACE TO HEAL. SOMETIMES | DO THE MEETINGS FROM BED WITH MY NASAL CANULA AND NO ONE
EVEN MENTIONS IT.” ~CHLOE, LUNG RECIPIENT, RELISTED

‘| GOT MY LIVER WHEN | WAS LIKE 3 MONTHS SO 1 DON'T REMEMBER BEING LONELY, IT WAS JUST HOW IT WAS
BECAUSE | COULDN'T DO SOME OF THE NORMAL KID STUFF. BUT GETTING OLDER I HAVE TO EXPLAIN MORE AND MY
TRANSPLANT TEENZ SQUAD JUST LETS ME BE ME " ~DEUCE, LIVER RECIPIENT

“'VE BEEN IN AND OUT OF THE HOSPITAL AND NOW REJECTION. GETTING MY TRANSPLANT TEENZ BOX WHILE | WAS IN THE
HOSPITAL DOING MY REJECTION STUFF WAS WAS SOMETHING A DIDN'T KNOW | NEEDED."~JAXON, KIDNEY RECIPIENT
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TRANSPLANT TEENZ BUDGET 2026

Category

Description

Estimated Cost

Program Operations

Day to day operational costs

$120,000

Social media campaigns,

Marketing/Outreach materials, mailouts, conference [{$10,000
table fees
Educational Books, resources, and related
. . educational enhancement the |$7,000
Materials/Giveaways
teens.
Costs associated with building
d intaining the virtual
Membership Engagement an maln. aining the virtda $10,000
community (e.g., squads,
interactive tools, powerups).
Digital tools, app development,
irtual platf , bsit
Technology vir u.a platforms, website $15,000
hosting, etc for program
operations/virtual meetings.
SPARK Event $35,000
Misc
Insurance $2,000
Accounting fees $3,000
Grant application fees $3,000
Contingency Fund $5,000

Total

$210,000




